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MBiz is more than a publication—it’s a platform for in�uence and 
connection. Produced through a powerful partnership between 
the Manitoba Chambers of Commerce and The Free Press, MBiz 

combines the authority of Manitoba’s most trusted news source 
with the reach and credibility of the province’s largest and 
most in�uential business association. Together, we deliver a 
magazine that informs, inspires and connects the leaders shaping 
Manitoba’s economic future.

The Manitoba Chambers of Commerce has represented business 
in Manitoba for more than 90 years, promoting expansion and 
giving access to government and business decision-makers. 
With a network of over 10,000 members, MCC stands for the 
small, medium and large enterprises that propel innovation, 

generate employment and fund advancement—the foundation 
of Manitoba’s economy. By amplifying that voice, the Free 

Press makes sure MBiz reaches a large and interested audience 
throughout the province.

Advertising in MBiz means more than visibility—it means 
in�uence. It positions your brand alongside trusted content and 
connects you with executives, entrepreneurs and industry leaders 
who value strategic partnerships and forward-thinking solutions. 
For medium and large businesses, this is an opportunity to 
showcase leadership, strengthen relationships and be part of the 
conversation that shapes Manitoba’s economic story. When you 
advertise in MBiz, you’re not just buying space—you’re investing 
in credibility, connection and impact.
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POSITION YOUR BRAND AT THE HEART OF MANITOBA’S BUSINESS COMMUNITY

EXTENDED DIGITAL REACH

Your message doesn’t stop at print. A digital version of MBIZ will  

be published online and accessible for a full year from both the  

MCC website (www.jointhechamber.ca) and winnipegfreepress.com

Each week, The Free Press print & digital editions  
are read by 367,000 Winnipeg adults.
(Source: Vividata Fall 2025)
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TELL YOUR STORY,  

BUILD YOUR INFLUENCE

Sponsored content in MBiz o�ers small, medium 

and large businesses a unique opportunity to go 

beyond traditional advertising and truly engage 

with Manitoba’s business community. More than 

an ad, sponsored editorial allows you to share 

your expertise, values and vision in a format 

that is authentic and informative—positioning 

your organization as a thought leader in the 

province’s economic conversation.

When readers encounter your story as 

compelling editorial, it builds credibility and 

trust. They’re not just seeing your brand; they’re 

learning from you. This approach creates a 

lasting impression and encourages meaningful 

connections with decision-makers, industry 

leaders and in�uencers who value insight and 

innovation. Sponsored content is more than 

marketing—it’s a strategic tool to strengthen 

your reputation and showcase leadership.

To make the process seamless, The Free Press 

can provide everything you need: a professional 

writer to craft your message, a photographer 

to capture striking visuals and design services 

to ensure your feature looks polished and 

impactful. With our team handling the details, 

your story will stand out and resonate with 

readers across Manitoba’s business landscape.
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MANITOBA CHAMBERS OF COMMERCE IN ACTION

W hen people think about Manitoba energy, 
they think clean, green and abundant. That 
reputation has helped attract businesses 
and investment. But as electrification 

accelerates across buildings, transportation, agriculture 
and manufacturing — on top of the explosive growth of 
artificial intelligence and other energy-hungry sectors 
— the question is no longer whether Manitoba has 
clean energy; it is whether we will have enough to meet 
the demand. 

The economic stakes are clear. Manitoba Hydro has 

warned it cannot accommodate future large industrial 
or technology customers without building significant 
new generation. That means jobs, investment and 
entire industries could pass us by if we do not move 
quickly. What was once a utility issue is now one of 
the biggest economic development challenges facing 
Manitoba today.

And the quickest acceleration of demand?  
Artificial intelligence. 

From agriculture and finance to health care and 
logistics, AI is transforming industries here at home 
— and it runs on electricity. If Manitoba pursues AI 
innovation, part of that future could include local data 
centres, which are among the most energy-intensive 
facilities in the world. Traditional data centres typically 
draw five to 10 megawatts of power. By contrast, 
AI-driven facilities can exceed 100 megawatts, 
representing large, steady demand unlike anything 
Manitoba has hosted before.

Having them here would mean significant investment 
and economic activity, but it would also increase the 
strain on our electrical grid. Even without AI data 
centres, the technology is accelerating electrification 
across sectors — from smart manufacturing to 
precision agriculture, which still results in higher 
demand for energy.

In early 2025, the Manitoba Chambers of Commerce 
released Our Time Is Now: Manitoba’s Roadmap for a 
Green Economy. The report highlighted the urgency of 
clean energy development and the growing demand 

Manitoba’s green future depends on energy and AI will test it

MORE POWER, 
MORE POSSIBILITY

BY CHRISTA RUST,  

PROGRAM DIRECTOR,  

MANITOBA CHAMBERS OF COMMERCE

from residents and businesses drawn to Manitoba’s 
clean, a�ordable power. It also emphasized a simple 
truth: without reliable, cost-e�ective supply, energy-
intensive sectors cannot grow.

No single energy source will be enough. Hydro 
has anchored Manitoba’s clean energy advantage, 
but new projects are expensive and vulnerable to 
drought. Wind and solar o�er strong potential but 
remain intermittent. Small modular reactors (SMRs) 
could deliver steady around-the-clock electricity, and 
Manitoba’s legacy in nuclear research makes us a 
credible candidate for development, but high costs, 
technology readiness and community acceptance 
mean SMRs are a longer-term option rather than an 
immediate fix. E�ciency matters too. The cheapest 
energy is the energy we don’t use, and expanded 
conservation programs can help manage demand 
while new supply comes online.

Manitoba’s clean energy advantage is enviable, but 
it is not permanent. As businesses navigate an ever-
changing landscape, clean energy has shi�ted from 
being a competitive edge to becoming an economic 
imperative. If we move boldly, we can position our 
province as a hub for industry, AI innovation and 
sustainable growth. If we wait, we risk watching 
opportunity flow elsewhere.  ■
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Green Economy Road Map

Christa Rust

CODY - STOCK.ADOBE.COM
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F or the past 60 years, PCL has 
been shaping Winnipeg's 
downtown and beyond — 
from its first project in 1963, 

the Mall Centre (now the Rice 
Financial building), to landmark 
gathering places like Canada Life 
Centre and contemporary works 
of architectural art such as the 
Canadian Museum for  
Human Rights. 

Beyond bricks and mortar, PCL 
takes pride in building community 
through its culture, values and 
philanthropic e�orts.

While the construction industry 
and building science have 
advanced tremendously over the 
past 60 years, PCL has continued to 
be guided by its guiding principles 
— Poole’s Rules, established by 
company founder Ernie Poole — 
which have remained a constant 
north star for PCL throughout  
its evolution. 

“We're fanatical about our 
ethics — we always want to be 
doing the right thing. We want 
to be firm with our approach, 
but we also want to be fair and 
friendly to our employees, our 
subcontractors, our clients 
and our partners,” says Kelly 
Wallace, PCL’s Winnipeg 
district manager and 
vice-president. "We take 
pride in being Canada's 
largest contractor and, 
as such, we're always 

trying to lead the way in terms 
of innovation, diversity and 
inclusion and mentoring the next 
generation.” 

Much of PCL's talent in 
Manitoba is homegrown. Nearly 
200 employees are based in its 
Winnipeg o�ce, supported by 
several hundred tradespeople 
and subcontractors working in 
communities throughout the 
province. PCL values being part 
of the community fabric — not 
only as an employer but also a 
post-secondary partner, helping 
students launch their careers. The 
company has been nominated a 
Top 100 employer in Canada for 16 
consecutive years and is named a 
top employer for young people by 
the Canada's Top 100 Employers 
project, published in The Globe  
and Mail. 

“Every CEO we've had has 
been organically grown within 
the company. We're building our 
CEOs of the future when they're 
in their 20s with a deliberate 
approach,” Wallace explains. “We 
take an active interest in training 
and developing our people to be 
the best builders in the industry. 
Giving people the exposure, the 
experience and the opportunity 
is key in building the leaders of 
tomorrow. We also want them to 
grow to be great people and great 
community ambassadors.”

Wallace’s commitment to ethics 
goes far beyond words. He leads 
training sessions on the subject for 

employees, where he highlights 
the critical role of diversity and 
inclusion as part of building an 
ethical workplace culture.   

“When I started in the Winnipeg 
district in the early 2000s, there 

was one female project 
manager — now, 

30 per cent 
of our team 
is female," he 

says. “Di�erent projects call for 
di�erent ways of thinking — that’s 
why we need a mix of perspectives 
on our team. Diversity brings 
strength to our industry. If we can 
create an environment where you 
can come and be your authentic 
self every day, we are going to get 
the best solutions and the best 
environment to work in.”

PCL’s investment in people 
has paid dividends in developing 
a culture of ownership — quite 
literally. Nearly every employee 
holds shares in the company, 
creating a direct stake in its 
success. That kind of buy-in 
reflects how deeply the team 
values their work and strengthens 
their drive to work together toward 
the company’s continued growth. 

“It's not just a job — the 
e�ort they put into making a 
job successful and the level of 

SHINE BRIGHT LIKE A DIAMOND:

BY KRISTIN MARAND

PCL celebrates 60 years in Manitoba

Kelly Wallace, PCL's Winnipeg district 
manager and vice-president

“ We're really proud of 
the role we've played 
in Winnipeg.” 

—  Kelly Wallace
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engagement from our people 
is really impressive,” Wallace 
says. “There's such a benefit 
to both the company and our 
clients. Employee ownership 
and the culture it drives, the 
accountability, the teamwork —  
it's truly impressive. There's such  
a benefit to both the company  
and our clients." 

Reflecting on the company’s 
milestone diamond anniversary, 
Wallace recognizes that 
community-building projects 
are a collaborative process. 
The company intends to use its 
60th anniversary celebrations to 
thank and show appreciation to 
employees, partners and everyone 
who has contributed to the 
company’s journey. 

“We're really proud of the role 
we've played in Winnipeg, but 
we're just part of the supporting 
cast. We know we didn't get to 60 
years in Manitoba alone. We had a 
lot of support from the community, 
clients and stakeholders,” he 
says. “There are a lot of visionary 
community leaders who make 
these projects and initiatives 
possible in our city. We do not 
take those relationships and that 
support for granted. Everybody 
plays a role in building a strong 
Winnipeg and a strong Manitoba.” 

Looking ahead to the next 
60 years, PCL plans to continue 
shaping Winnipeg’s skyline 
and helping drive the local 
economy. Through its special 
projects division, the company 
supports businesses with 
projects ranging from $5,000 to 
$15 million. At the same time, 
several major developments 
are on the horizon, including 
Wehwehneh Bahgahkinahgohn, 
the transformation of the former 
Hudson’s Bay building with the 
Southern Chiefs' Organization, 
the reimagining of Portage Place 
with True North Real Estate 

Development and the construction 
of a new north transit garage for 
the City of Winnipeg. 

“We want to continue to 
lead and pave the way. We 
need a healthy construction 
environment for everybody to be 
working in — not only for us, but 
hopefully it inspires some healthy 
competition,” Wallace says. 

“That’s something we'll continue 
to lean into and a key part of our 
role: encouraging good contracts, 
good business practices, strong 
safety and good community 
engagement. A healthy community 
makes for a healthy business 
environment — and  
that's something we're very 
passionate about.”  ■

PCL CONSTRUCTION SUBMITTED PHOTOS

IH Asper Clinical Research Institute, 
St. Boniface Hospital (2003)

IH Asper Clinical Research Institute, 
St. Boniface Hospital (2003)

Richardson Building  
at Lombard Place (1969)

Canadian Museum for 
Human Rights (2014)

MTS Centre (now Canada Life Centre), 
2004

Winnipeg Art Gallery  
Qaumajaq (2021)

True North Square 
(2019)

PCL - 60 YEARS IN MANITOBA
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WeMB

In the first quarter of 2025, 
nearly 20 per cent of Canadian 
private sector businesses were 
majority-women-owned, a trend 

that has been growing steadily 
each year since 2017. 

According to a State of Women’s 
Entrepreneurship Canada report 
from 2024, women-owned 
businesses drive economic growth 
and sustainability by focusing more 
on innovation and environmental 
sustainability than men-owned 
businesses. Cue the applause. 

However, women continue to 
fight for equal representation 
across many sectors, and 
entrepreneurship is no exception. 
Majority-women-owned businesses 
are more prevalent in fast-
paced and high-stress service 
industries, such as retail trade, 
accommodation and food services. 
Yet women entrepreneurs continue 
to earn less on average than men 
and have a lower adoption  
rate of new technologies. Cue 
resigned sigh. 

WeMB supports women+ (cis, 
trans, 2S and gender-diverse 
persons) in closing those gaps 
by providing advising, financing, 
training and networking. Business 
advisors work with entrepreneurs 
from the earliest stages, guiding 
them through building a business 
plan, applying for funding, 
expansion and beyond. Training 
and networking are available to 
entrepreneurs at all stages to build 
self-assurance and competency, 
combat the isolation many 
entrepreneurs face and support 
one another through  
peer mentorship.  

“Our training programs 
are designed to put women+ 
entrepreneurs in charge of their 
businesses and their destiny. We 
focus on providing education and 
information that allows them to 
make informed decisions that 
are rooted in strategy and facts,” 
says Christine Vorrath, business 
advisory manager. “Along with 
education, we provide access to 
networking events such as our 
Business Breakfasts, and we build 
community through our training 

programs. Combining strategic 

programs. Combining decision-
making with convenience allows 
entrepreneurs to run a successful 
and viable business and thus 
become bankable.” 

For those looking to start 
a business, WeMB o�ers two 
signature virtual training programs: 
Welcome to Business and the 
Business Plan Development 
Workshop Series. Welcome to 
Business lays the groundwork for 
stepping into entrepreneurship 
and how to set up a business 
correctly from Day 1. The Business 
Plan Development Workshop Series 
is a step-by-step guide to building 
a sustainable business case and 
business plan.

Launching this fall, a new 
addition to their training lineup 
focuses on financial literacy to help 
entrepreneurs gain confidence 

and control over financial choices. 

from understanding the basics 
of financial concepts to making 
informed decisions on spending, 
saving, borrowing and budgeting, 
the new series will help women+ 
entrepreneurs feel empowered, 
aware and in control of their 
financial position, thereby  
reducing stress and anxiety  
around the topic.  

“We're really excited we're 
adding to the lineup,” says Colleen 
Krebs, director of business 
solutions. “The numbers are one 
piece of the puzzle that o�ten gets 
neglected, avoided or overlooked 
by busy entrepreneurs. In this 
three-part series, we will be 
helping demystify the numbers, 
step into an understanding of 
them, and use financial insights to 
direct and grow businesses. This 
would include areas like knowing 

BY KRISTIN MARAND

WeMB:  
EMPOWERING WOMEN+ 

ENTREPRENEURS THROUGH 

KNOWLEDGE AND COMMUNITY
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Heather Stephens  
and Colleen Krebs

how to generate income, monitor 
expenses, manage debts, maximize 
assets and develop a solid plan to 
achieve their goals.” 

WeMB o�ers a range of loan 
programs from $5,000 to $150,000 
that can be used to help launch, 
stabilize or grow a business. WeMB 
is also the Manitoba partner of the 
Women's Enterprise Organizations 
of Canada (WEOC) National Loan 
Program, which o�ers $50,000 
loans to majority-woman-owned 
businesses across the country. 
This means that qualifying 
women-owned companies in 
Manitoba could benefit from up to 
$200,000 in total funding. These 
flexible financing options can be 
used for a variety of business 
needs, including startup costs, 
supplier payments, expansion, 
sustainability initiatives or tech 
adoption. Smaller loans can help 
to free up cash flow. 

“There are lots of advantages 
to having smaller loans,” says 
Heather Stephens, loans manager 
at WeMB. “If you get a big loan, 
all of a sudden you have really 
big loan payments to make, and 
if you don't have the revenue you 
were projecting or extra cash to 
make those payments, you could 
get yourself in a cash flow crunch 
position really quickly. If you have 
a smaller loan, you can test your 
market, see how it's going and 
apply for more funding in the 
future when you need to grow at  
a manageable scale.” 

Like banks and other financial 
institutions, WeMB reviews loan 
applications based on financial 
projections and the business 
plan. They perform credit analysis 
and calculate personal net worth 
and debt service ratios. However, 
WeMB has a higher risk tolerance 
than traditional lenders and can 
support startups with no proven 
track record and has fewer 
collateral requirements. 

“We look at every business plan 
and every file on a case-by-case 
basis. We look at the entrepreneur, 
their skill set and their 
background,” Stephens explains. 
“We consider applications where 
the entrepreneur might not have 

as many resources or as much 
money to put into their business 
as another financial institution 
may require. We consider business 
owners that have lower credit 
scores. We factor in their story and 
their situation.” 

An added value when working 
with WeMB is that they incorporate 
an exceptional loan a�tercare 
program — an essential piece in 
supporting women+ entrepreneurs 
with dedicated business advisory 
and loan services available 
through every stage of the 
business journey.  

“These financial reviews 
with clients provide a space to 
overcome the fear of numbers. 
Accounting and financial 
statements are reviewed and 
discussed, and together we look 
for ways to mitigate any challenges 
and maximize new opportunities,” 
Krebs says. “Walking through the 
analysis with clients empowers 
them to lean into the numbers, 
learn to ask better questions 
and find ways in their business 
to improve, monitor and set 
benchmarks to achieve  
greater results.”

At their core, WeMB’s business 
advisors not only facilitate loan 
applications but also bring hands-
on experience in supporting 
women+ entrepreneurs. Many 
WeMB team members have walked 
the entrepreneurial path and 
understand the roller-coaster of 
being in business because they've 
lived it. They recognize the unique 
challenges and systemic barriers 

self-identifying women face in 
balancing personal, professional 
and community roles while striving 
to grow successful enterprises. 
That perspective allows WeMB 
advisors to meet clients where 
they’re at and lead alongside 
them, o�ering guidance that's both 
strategic and deeply personal — 
not just advising but elevating 
them in the areas they need most.

“While every entrepreneur and 
business has its own unique story 
and needs, our business advisors 
have varied experience with clients 
across di�erent industries that we 
can draw from,” Vorrath says. “Our 
experience in the entrepreneurial 
space and the larger ecosystem 
allows us to determine a tailored 
approach for each client to best 
support them. Knowing the specific 
challenges that women+ face, 
we can directly address and help 
clients overcome them.”   ■

WeMB Loan Programs  
at a Glance:
■	 Startup Loan: Get your business o� the 

ground with funding designed 
for new ventures.

■	 Expansion Loan: Grow your business, 
whether it’s new equipment,  
a second location or more space.

■	 WeGreen Loan: In partnership with RBC, 
a new program helping self-identifying 
women-led businesses invest in  
sustainable business practices.

■	 WeTech Loan: Partnering with North 
Forge, this initiative funds women+ in 
Manitoba’s tech sector with loans up to 
$25,000.

■	 WeWork & WeMicro Loans: Need a 
smaller boost? Access $5,000 to $25,000 
to free up your cash flow.

■	 WEOC Loan: WeMB is your first stop for 
the WEOC National Loan Fund Program! 
Get up to $50,000 for your business.

“ Our experience in 
the entrepreneurial 
space and the 
larger ecosystem 
allows us to 
determine a 
tailored approach 
for each client to 
best support them.” 

—  Christine Vorrath, business 
advisory manager, WeMB 
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T he entrepreneurial spirit 
is alive and thriving in 
southeastern Manitoba 
and this February it’s set 

to reach new heights. On Feb. 26, 
2026, the ElevateMB Expo makes its 
highly anticipated return to Ile-des-
Chênes, promising a powerhouse  
of opportunity for rural 
business owners.

“This was born out of a vision 
to create a platform where local 
entrepreneurs and businesses could 
come together, learn from one 
another and connect with resources 
that support growth,” explains the 
RM of Ritchot's Mayor Chris Ewen. 

“We recognized southeastern 
Manitoba, specifically Ritchot and 
surrounding areas, has a strong 
entrepreneurial spirit and wanted 
to create an event that provides 
practical tools, knowledge and 
networking opportunities to help 
businesses succeed.”

In its third year, the event 
(formerly known as the Edge 
Business Expo) will once again take 
place at the TC Energy Centre in Ile-
des-Chênes, a short drive south of 
Winnipeg via Highway 59.

The event o�ers one power-
packed day — the kind of event 
where every session, every panel 
and every conversation has impact. 
It will feature main stage panels, 
keynote and breakout sessions, 
networking opportunities, a 
tradeshow with relevant vendors, 
and it always promises scrumptious 
food and drink o�erings. 

Headlining the day is Manjit 
Minhas, co-founder of Minhas 
Brewery, Distillery and Winery and 
beloved panellist on CBC’s Dragons' 
Den. Known for her unfiltered take 
on entrepreneurship, Minhas will 
speak directly to the grit, resilience 
and risk-taking that resonates with 
rural entrepreneurs who o�ten do 
more with less.

Her story embodies resilience, 
innovation and the courage to take 
risks, which Ewen says are all values 
that resonate with entrepreneurs in 
the region.

“Our one-day event allows us to 
deliver maximum value in a more 
focused way, ensuring business 
owners who o�ten juggle busy 
schedules have access to top-tier 
content, networking and inspiration 
without committing to a multi-day 
event or travel to the city," Ewen 
says. 

Returning to the lineup is Nicole 
Dubé, founder of Dubé Media 
Consulting & Storytelling. This year 
she brings “Coach on the Couch,” a 
dynamic, interactive session  
where business owners can get 
direct feedback on their  
storytelling approach.

“If you come in with the intention 
to connect and squeeze every ounce 
out of the day, you’ll walk away 
with insights you simply can’t find 
anywhere else,” Dubé says.

The ElevateMB Expo has 
proved invaluable to many who 
have attended before, including 
participant Lindsay Routhier, owner 
of Mama ‘N’ Baby Creations out  
of Ste. Agathe.

“Whether you were a new or 
experienced entrepreneur, there 
was something for everyone,” 
Routhier says. “It was also amazing 
to network with fellow business 
owners and make new connections.”

For the RM, Ewen says the 
ElevateMB Expo has strengthened 
its reputation as a hub for  
business and innovation in 
southeastern Manitoba.

“It has also sparked 
collaborations, attracted interest 
from outside the municipality 
and demonstrated the collective 
strength of our local business 
community. When businesses 
succeed, it creates ripple e�ects 

— new jobs, stronger services and a 
more resilient local economy.”

For more information on panels, 
speakers and schedules at the RM 
of Ritchot’s ElevateMB Expo, please 
visit elevatemb.ca.

Tickets are available with early 
bird pricing of $125 until the end  
of 2025, when they will then 
increase to $150.  ■

BY MICHELLE BAILEY

RM OF RITCHOT

RM OF RITCHOT SET TO ELEVATE RURAL 

ENTREPRENEURS AT BUSINESS EXPO 

Featuring Dragons' Den's Manjit Minhas
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WORLD TRADE CENTRE WINNIPEG

C ustomers from near and far continue to flock 
towards a Manitoba business that specializes in 
premium birdseed and animal feed. 

A proudly homegrown business delivering 
world-class products and services, Agri-Tel Grain 
launched in 1978 with a three-pronged focus on bulk 
grain, mixed seeds and pressed seeds. When new owners 
took over the Beausejour-based business in 2017, they 
decided to move away from bulk sales to focus on the  
two other aspects, working vigorously to develop  
new markets. 

The pressed seed proved to be a niche product that 
o�ered the biggest opportunity. Over time, Agri-Tel Grain 
became one of the largest producers in North America 
and established capacity of two million pieces per 
year, which is expected to double by the middle of 2026 
through a new production line. 

Agri-Tel Grain products are sold at national retailers 
like Walmart, Canadian Tire, Loblaws, many pet stores 
and Amazon. They’re also the sole supplier of wild 
birdseed to Costco west of Manitoba — and the Premium 
Song birdseed has been sold at Costco for the last  
two decades.

Beyond wild birdseed, the company has expanded its 
o�erings to include feed for pet birds and farm animals 
like poultry, cattle and horses. They take pride in using 
natural ingredients, with homegrown grain sourced right 
from the Prairies. Adding to the appeal, the company 
guarantees a shelf life of 18 to 24 months for its  
pressed seed products, which are created through a  
semi-automated process.

Amid many successes, the company faces the challenge 
of recruiting and retaining the best possible workforce 
in a rural setting. To overcome that hurdle, they o�er 
a robust benefits package to their 30-plus employees. 
In addition to health coverage, workers can participate 

in an employer-matched retirement plan that includes 
contributions to RRSPs and TFSAs. 

Thanks to the Canadian government’s international 
trade support through the Trade Commissioner Service, 
Agri-Tel Grain has set its sights on international markets. 
The company is signing distribution agreements in 
the Indo-Pacific region and the Middle East, while also 
identifying products to bring over to Canada that could 
help grow local cottage industries like horticulture. 

Looking ahead, Agri-Tel Grain plans to develop an AI-
enabled website and add a new pressed seed production 
line. They’re also expanding their warehouse and 
production area capacity, and they’ve invested in new 
machinery to optimize their entire packaging process.  
All of this drives job creation and boosts local  
economic activity.

Along the way, the World Trade Centre Winnipeg 
played a pivotal role in Agri-Tel’s journey by providing 
deep market intelligence, personalized trade advisory 
and strategic connections across the global export 
ecosystem. WTC Winnipeg helped the company identify 
new opportunities, reduce market entry risks and build a 
smarter path to international growth by working directly 
with their team and their hired consultant. Last but 
not least, Export Development Canada has also been 
instrumental in providing strategic advice fuelling the 
company’s growth.

Learn more about Agri-Tel Grain at agritelgrain.com and 
World Trade Centre Winnipeg at wtcwinnipeg.com.  ■

BY JENNIFER MCFEE Along the way, the World Trade Centre 
Winnipeg played a pivotal role in Agri-Tel’s 
journey by providing deep market intelligence, 
personalized trade advisory and 
strategic connections. 
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